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Improving your
Website

Welcome to Week 5 of our Summer School of Marketing!

Your digital footprint is your new business card. In today's interconnected world, how
you appear online can significantly impact your business's success. A strong online
presence is no longer a luxury; it's a necessity.

This guide provides a comprehensive overview of building and optimizing an online
presence for a business. It covers key areas such as content creation, distribution, and
analysis. The importance of understanding your target audience and utilising analytics
tools like Google Analytics is emphasised. Additionally, the guide highlights the role of
visuals in enhancing content and provides practical tips for image selection and usage.

To complement this guide, our Senior Marketing Coordinator, Aimee, has created a
helpful overview video. Check it out and explore our other valuable resources such as an
SEO Blog from our Director of Marketing & Operations, Riona Mulherin, and a
Copywriting Blog on our Summer School page to supercharge your online presence.

https://www.paradigm.co.uk/services/summer-school-2024
https://www.paradigm.co.uk/blog/search-engine-optimisation-the-process-of-making-your-site-better-for-search-enginges.html
https://www.paradigm.co.uk/blog/Copywrighting.html


Key Considerations

Accessibility: Ensure your website is easy to navigate and accessible across
different devices, including mobile phones.

Information clarity: Provide clear and concise information about your business,
products, or services. Use relatable language, and less jargon.

Call to action: Make it easy for visitors to contact you or take the next step, such as
making a purchase or signing up for a newsletter.

Tips for success:

Regular updates: Keep your website fresh with new content and updates.

SEO optimization: Use search engine optimization (SEO) techniques to improve your
website's visibility in search results.

Social media integration: Connect your website to your social media profiles to drive
traffic and engagement.

Remember: A well-designed and informative website is a valuable asset for
your business. Invest time and effort into creating a positive online experience
for your visitors.

Your website is more than just a digital storefront; it's a powerful tool for showcasing
your business and building trust with potential customers. To effectively achieve this,
you need to focus on creating a user-friendly experience that meets their needs and
expectations.

Website



When selecting testimonials, consider the following:

Relevance: Choose testimonials that are relevant to your target audience.

Authenticity: Ensure the testimonials are genuine and come from real customers.

Variety: Include testimonials from different customers to showcase the diversity of
your customer base.

Display testimonials prominently on your website, such as on your homepage or a
dedicated testimonials page. You can also use testimonials in your marketing
materials and social media posts.

Social proof is a powerful tool for building trust and credibility. By featuring positive
testimonials from satisfied customers, you can demonstrate the value of your
products or services and encourage others to choose your business.

Testimonials Section

Additional Tips:

Encourage customer feedback: Make it easy
for customers to leave reviews and share their
experiences.

Respond to reviews: Show that you value your
customers' feedback by responding to reviews,
both positive and negative.

By following these guidelines, you can create a
compelling online presence that attracts and
converts visitors into customers.



Key Benefits of Using Imagery on Your Website:

Visual Appeal: Images make your website more visually appealing and engaging,
enticing visitors to stay longer and explore further.

Improved User Experience: Well-placed images can break up large blocks of text
and make your content more digestible. They can also help to illustrate complex
concepts or ideas.

Enhanced SEO: Images can improve your website's search engine optimisation (SEO)
by adding relevant keywords to the image file name and alt text. This helps search
engines understand the content of your images and can boost your rankings in
search results.

Brand Recognition: Consistent use of high-quality imagery can help strengthen your
brand identity and make your website more memorable.

Emotional Connection: Images can evoke emotions and create a deeper connection
with your audience.

Incorporating high-quality imagery into your website is essential for capturing
attention, conveying messages effectively, and ultimately driving engagement. Images
can enhance your website's aesthetics, improve user experience, and boost your
search engine rankings.

Using Imagery



Using Copyrighted Content Responsibly:

While images are a valuable asset for your website, it's crucial to use copyrighted
content responsibly. Using images without proper permission can lead to legal issues
and damage your reputation. Here are some tips for using copyrighted content
ethically:

Obtain Permission: Whenever possible, obtain written permission from the image
owner before using their content.

Creative Commons Licensing: Look for images licensed under Creative Commons,
which allows for reuse and modification under certain conditions.

Stock Image Websites: Utiliise reputable stock image websites that offer a wide
range of royalty-free images. One that we use is, www.unsplash.com.

Create Your Own Content: Consider creating your own original images, such as
photographs or illustrations.

Attribute Properly: If you use images that are not your own, be sure to attribute the
creator or source appropriately.

By incorporating high-quality imagery and using copyrighted content responsibly,
you can significantly enhance your website's online presence and create a more
engaging and effective user experience.

http://www.unsplash.com/


Key features of Google Analytics:

Traffic analysis: Track website visitors, page views, and bounce
rates.

Audience insights: Understand your audience demographics,
interests, and behaviours.

Conversion tracking: Measure goal completions, such as mailing
list registrations, or online enquiries.

Channel analysis: Determine which marketing channels are
driving traffic to your website.

Custom reports: Create tailored reports to meet your specific
needs.

Analytics is an essential tool for understanding your online
audience and measuring the effectiveness of your marketing
efforts. Google Analytics is a powerful and free platform that
offers valuable insights into website traffic, user behavior, and
conversion rates.

Google Analytics

Tips for using Google Analytics effectively:

Set up goals: Define clear objectives for your website, such as
increasing sales or generating leads.

Track conversions: Implement tracking codes to measure goal
completions.

Analyse data regularly: Review your analytics data regularly to
identify trends and opportunities.

Use custom reports: Create custom reports to focus on specific
metrics or dimensions.



Why should I set this up?

A GMB listing offers several benefits, including:

Increased visibility: Your business can appear in Google Search and Maps results
when people search for relevant keywords or locations.

Local SEO boost: GMB listings can help you rank higher in local search results,
making it easier for potential customers to find you.

Customer engagement: You can interact with customers through your GMB listing
by responding to reviews and messages.

Business information: Provide potential customers with important information
about your business, such as hours of operation, photos, and menu items (if
applicable).

Why should I set this up?

Create a Google My Business account: Go to Business information: Provide
potential customers with important information about your business, such as hours
of operation, photos, and menu items (if applicable), and sign up with your Google
account.

Add your business: Enter your business name, address, and category.

Verify your business: Google will send a verification code to your business address.
Once you verify your business, your listing will be active.

Optimise your listing: Add photos, videos, and detailed descriptions to make your
listing more attractive to potential customers.

Remember: Keep your GMB listing updated with the latest information to
ensure accuracy and relevance.

A Google My Business (GMB) listing is a free business profile on Google that helps
you improve your online visibility. By adding essential details about your business,
such as your address, contact information, website, and products or services, you
can increase your chances of appearing in local search results.

Google my business 

https://www.google.com/intl/en_us/business/
https://www.google.com/intl/en_us/business/
https://www.google.com/intl/en_us/business/


That concludes the fifth guide in our Summer School
of Marketing 

As firms are regulated by the FCA, it is absolutely crucial
that all of your communication with customers and
financial promotions including marketing activities are
clear, fair, and not misleading. At Paradigm, we understand
how important it is to showcase your business to both your
client bank and the general public, highlighting all of the
services and support that you can offer in a compliant
manner. 

Our Technical Helpdesk team have been helping firms with
their financial promotions since our launch in 2007, and
can assist with your financial promotion procedures as well
as helping you to draft and issue compliant promotions
designed for your target audience. 

Examples of items we get asked to check include: 

Websites
Brochures
Flyers
Stationary
Blogs
Social media

Please get in touch on 03300 536061 or arrange a call
back if you’d like to learn more about the support available.

We would love to hear your feedback and any questions
you might have on the information included in our summer
school of marketing so please dont hesitate to let us know
your thoughts.

Thanks for reading,
Paradigm Marketing Team

... week 5 over and out

https://www.handbook.fca.org.uk/handbook/glossary/G421.html
https://www.paradigm.co.uk/call-me
https://www.paradigm.co.uk/call-me


marketing@paradigm.co.uk

0330 053 6061


